Sport product dimensions - the impact on purchase behaviour: a case study of physical and health education students / Aideed Ezani Azman by Azman, Aideed Ezani
SPORT PRODUCT DIMENSIONS - THE IMPACT ON 
PURCHASE BEHAVIOUR: A CASE STUDY OF PHYSICAL 
AND HEALTH EDUCATION STUDENTS. 
AIDEED EZANI BIN AZMAN 
2010790303 
AN ACADEMIC EXERCISE SUBMITTED IN PARTIAL 
FULFILLMENT FOR THE DEGREE OF BACHELOR OF 
EDUCATION (Hons) PHYSICAL AND HEALTH 
EDUCATION 
FACULTY OF EDUCATION 
UNIVERSITI TEKNOLOGI MARA 
SHAH ALAM 
2014 
UNIVERSITI TEKNOLOGI MARA 
FAKULTI PENDIDIKAN 
SPORT PRODUCT DIMENSIONS - THE IMPACT ON PURCHASE 
BEHAVIOUR: A CASE STUDY OF PHYSICAL AND HEALTH 
EDUCATION STUDENTS. 
AIDEED EZANI BIN AZMAN 
2010790303 
LATIHAN ILMIAH INI TELAH DIKEMUKAKAN UNTUK MEMENUHI 
SEBAHAGIAN DARIPADA SYARAT UNTUK MEMPEROLEH IJAZAH 
SARJANA MUDA DALAM PENDIDIKAN JASMANI DAN KESIHATAN 
BIN AHMAD KAMAL 
TARIKH: l | 7 / 3 0 | l [ -
(PENYELIA) 
PROF. DR. HAJI MOHD MUSTAFA B. MOHD GHAZALI 
TARIKH: 
(DEKAN FAKULTI PENDIDIKAN) 
DECLARATION 
"I hereby declare that the work of this exercise is mine except for 
the quotations and summaries that have been duly acknowledged". 
t/?7:w>rtf 
DATE <j U %*W 
ft 
NAME : AIDEED EZANI BINAZMAN 
STUDENT ID: 2010790303 
PENGAKUAN 
"Saya akui karya ini adalah hasil karya saya sendiri kecuali nukilan 
dan ringkasan yang setiap satunya telah saya nyatakan sumbernya". 
t/y* TARIKH <l/^h/Qj>/¥ NAMA : AIDEED EZANI BIN AZMAN 
ID PELAJAR : 2010790303 
AUTHOR'S DECLARATION 
I declare that the progression on this thesis was meted out in accordance with the rules of 
Universiti Teknologi MARA. It is strictly original and is that the results of my very own 
work, unless otherwise indicated or acknowledge as documented work. This subject has 
not been submitted to the other educational establishment or non-academic establishment 
for the other degree or qualification. 
In the event my thesis be found to violate the conditions mentioned on top of, I 
voluntarily waive the proper of conferral of my degree and agree be subjected to the 
disciplinary rules and rules of Universiti Teknologi MARA. 
Name of Candidate : Aideed Ezani bin Azman 
Candidate's ID No. : 2010790303 
Programme 
Faculty 
Thesis Title 
Signature of 
Candidates 
Date 
: B.Ed Physical and Health Education 
: Faculty of Education 
: Sport Product Dimensions - The Impact on Purchase Behaviour: 
A Case Study of Physical and Health Education Students. 
: 10th July 2014 
i 
ABSTRACT 
SPORT PRODUCT DIMENSIONS - THE IMPACT ON PURCHASE 
BEHAVIOUR: A CASE STUDY OF PHYSICAL AND HEALTH EDUCATION 
STUDENTS. 
AIDEED EZANI BIN AZMAN 
Sport product dimensions play role in influencing purchase behaviour. However, it has no 
clear knowledge on how these dimensions influence students. Thus, this study explores 
the relationship between the dimensions sport product towards purchase behaviour among 
PHE students of FOE. Moreover, this study investigates the most influential sport 
product's dimension that affects purchase behaviour among PHE students of FOE. 
Quantitative analysis of data obtained through questionnaires based on a model designed 
by Wong, et al (2007). Questionnaires were distributed to 200 of PHE students of FOE in 
UiTM Campus Section 17. Reliability analysis test (Cronbach Alpha), descriptive statistic 
as well as regression test were used to analyze the data. This study revealed that there is a 
relationship between Sport Product Dimensions and Purchase Behaviour. Moreover, this 
study found out that cost is the strongest attribute that influences purchase behaviour. 
This study contribute knowledge and benefit for both sport product's 
designer/manufacturer with needs and wants of the purchaser so that they can influence 
customers' purchase behaviour by properly designing their product which can improve 
their marketing strategies. 
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